
10 important things you can do to help your 

site attract more leads 

 
  



Introduction 

There are over 200 signals - and growing - that Google in particular looks at when ranking websites 

in their organic search results (not the listings that have an ‘AD’ symbol by them). Google is the most 

used search engine in the world. The latest data shows the average number of Google searches per 

year is 2 trillion (source: Google 2016). 

What can you do to attract more potential leads and then convert these into paying customers? 

Without becoming too bogged down on the technical side, Google wants to return the best results 

to their users and in the quickest way possible. In short, it rewards websites in its organic listings 

that offer the best user experiences. 

1.  Mobile-friendly 

How does your website look if you view it on different devices such as your tablet, smart phone or 

desktop? Does the website automatically re-size when you view it on different screens (responsive)? 

Is the text too small and what about the buttons?   

It is important, therefore, to make sure that your website is mobile-friendly. You may need to look at 

re-developing the site if your website is not mobile-friendly. 

According to a recent Ofcom survey http://media.ofcom.org.uk/facts/ (March 2016), the proportion 

of people using their mobile handset to access the internet increased from 61% (Q1 2015) to 66% 

(Q1 2016). 

2. Technical issues 

Your website also needs to work well technically. A tool such as Moz.com 

(https://moz.com/mozprops://moz.com/) can show you - page by page - what is working and what 

needs improving. Marks are given on how each page performs. 

Google’s own free tool - Search Engine Console (https://www.google.com/webmasters) formally 

known as Webmaster Tools - can highlight any errors when Google visits (crawls) your website. 

You may need your website developer to check that your website is technically compliant. For 

instance, if your website is selling products you will want to make sure that it is secure. Secure 

websites have the prefix https:// 

This table, as drawn up by search engine professionals, sets out search engine success factors. The 

chart can be seen in full at: http://searchengineland.com/guide/seo 

http://media.ofcom.org.uk/facts/


 

3. Keywords 

Google, in particular, now understands what a web page is about without website managers telling 

the search engine what the chosen keywords are. Since the Google Hummingbird algorithm update a 

few years ago, which returns organic search results in a more conversational way, it is not possible 

to rank for two or three specific keywords. In theory, a web page should now rank without having 

any meta data details added. 

However, keywords are important for forming the basis of content and for helping to find answers to 

the questions your customers are asking. Tools such as Google Keyword Planner 

(https://adwords.google.co.uk/KeywordPlanner) can help you select keywords which have the 

highest number of searches with the least amount of competition. 

4. Optimising content  

If you are using WordPress as your website platform, a free plugin (or code) called SEO Yoast 

(https://yoast.com/wordpress/plugins/seo/) will help make sure your website is optimised for each 

web page. The general points for good optimisation are: 

 Ensuring that the page title includes the keywords  

 Ensuring that images are optimised with clear descriptions (including your keywords). Ideally 

images need to be a resolution of 72 dpi 

 

https://adwords.google.co.uk/KeywordPlanner
https://yoast.com/wordpress/plugins/seo/

