
Understanding how people search for your 
products 

 
 

  



Introduction 

Over 2.3 million searches are carried out every second using Google, the largest search engine. 

Source: Google 16/3/2016. To understand how your customers search for your products online, it is 

important to know what drives them in the first place. 

 

Increasingly, people are using search engines to research products and services to solve their needs 

before buying. Customers go through different stages of the buying cycle. For some, they may only 

be researching your product type. For others, they are ready to buy there and then. 

 

It is important, therefore, to make sure your business meets your customers’ needs during the 

different stages of their buying cycles. Your keywords and content should address both those looking 

to buy straight away and those who are only researching your products. 

 

Buying cycle 

1. Awareness – where a customer first becomes aware of a need that they want fulfilled  or 

becomes aware of your product 

2. Consideration – when your customers evaluate whether your product meets their needs.  

3. Buying 

 

A common issue is that businesses can be too inward-looking. In other words, how they refer to 

particular products or services is not always how their customers refer to them by.  

 

A good way for businesses to find terms - or key phrases - that customers use is to talk to 

representative cross-sections of their target audiences on a regular basis. This is good practice 

anyway. Survey Monkey (https://www.surveymonkey.com) can be an excellent tool for conducting 

and analysing data more formally. 

 
Through your own experiences you can also ‘brain storm’ any other types of questions and terms 
you feel are being asked by customers. Once you have a comprehensive list of terms, keyword 
analysis can take place. 
 
When drawing up your list of keywords, it is important to see how relevant the terms are to your 
products and services. Will users find what they are looking for? How much financial return will 
there be in increased search volume for specific products or services as a result? 
 
Popular search terms 
 
You can see more popular search terms by the paid adverts which are displayed when you enter 
keywords yourself in the search engine, although these may also have high amounts of competition. 
 
Although there is no guarantee, it can also be possible to see your competitors’ selected keywords. 
This can be done by inspecting the source code of their websites. 

 

https://www.surveymonkey.com/

