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Sounding Board Marketing Support Group For SMEs With 
Business Biscotti 

 
February 2017 Meeting Hosted By Tim Mitchell (Upper Hand Digital) at the 

Queen Adelaide Epsom  
 

 
 

Introduction 
 
Tim welcomed everyone to the Upper Hand Digital/Biscotti Sounding Board marketing 
group meeting and said it was good to see so many people. Tim outlined the aims of the 
group – to help each other with sharing marketing ideas and tips. 
 
Social Media Channels 
 
There was a general discussion around which social media channels to use. It depends on 
where your target audience is.  You should find out where your customers are and what 
they would like to see on social media. Tim says that tools such as 
https://www.surveymonkey.co.uk/ can be a useful way of asking customers for information.  
 
Tim said to think of social media as a way of creating a community or group. It is easier to 
‘sell’ to a group of people than cold selling.   
 
Post regularly on social media with useful and relevant messages. Posting three times a day 
on Twitter is worth trying depending on your business, and tools such as 
https://www.postplanner.com/ can help you schedule tweets. 
 
You can measure your campaigns by the number of impressions your tweets are getting.  
Only post promotional messages occasionally. For instance, if you are posting on Facebook 
every day, post a promotional message on the eighth day. 
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Tim gave an example of how he is helping a client reach new markets through LinkedIn. His 
client is targeting the pharmaceutical industry. 
 
Tim has advised his client to join and participate in relevant LinkedIn groups and to make 
new connections on the platform. Tim is creating blog and social media content for the 
client. Every quarter, Tim produces a newsletter for the client with relevant news and an 
offer to send to relevant LinkedIn prospects, as well as customers and other prospects. 
 
As a direct result of the last campaign, the client has received a very large contract as of the 
most recent newsletter and digital marketing campaign. 
 
Video 
 
Several attendees mentioned that they are using videos in their digital marketing activities 
with excellent results. 
 
Tim said video was also a good way of showing expertise and building trust with prospects. 
Video content, if suitable, can be reused on blogs, social media, email campaigns etc. This 
can be good for SEO and increasing your online presence generally 
  
Tips for using video in campaigns include: 
 

 Seek permission first if you are filming with others 

 Do not include children, unless you have permission 

 Think about what you are saying first 

 If using a smart phone, film in portrait mode if using Facebook live 

 Consider setting up a YouTube channel 

 Videos do not need to be ‘polished’ 
 
Take Home 

 

 Prospects (including those you meet networking) will check out your social media 
and website, so these need to be kept updated. 

 Important to post regularly (on social media and website)  - share your expertise 

 Try recording or doing a live video which could improve engagement  

 Only post sales messages occasionally 

 Build an online community 

 Encourage testimonials 
 
Tim thanked the group. The feedback from this first Upper Hand Digital/Biscotti Sounding 
Board marketing support group has been excellent. 
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Thank you to Michael Smetham www.clockworkpencil.co.uk for producing this wonderful 
animation testimonial which you can see at: http://www.upperhanddigital.co.uk/support-
group 
 
If you found these notes useful and were not able to come along you would be welcome to 
come along to the next meeting – details at http://www.upperhanddigital.co.uk/support-
group/ 
 
Please feel free to share these notes. If anyone you know would like notes and notifications 
of the meeting please sign up to the group’s email list: 
http://www.upperhanddigital.co.uk/support-group/ 
 

 

www.upperhanddigital.co.uk 

Powerful, cost effective and trusted digital marketing for Surrey’s small businesses 

 

Upper Hand Digital - finalist at the Epsom & Ewell Business Excellence Awards for Best 

SME business 2016 

 

https://www.businessbiscotti.co.uk/surrey/epsom-ewell 

http://www.upperhanddigital.co.uk/
www.clockworkpencil.co.uk
http://www.upperhanddigital.co.uk/support-group
http://www.upperhanddigital.co.uk/support-group
http://www.upperhanddigital.co.uk/support-group/
http://www.upperhanddigital.co.uk/support-group/
http://www.upperhanddigital.co.uk/support-group/
http://www.upperhanddigital.co.uk/
https://www.businessbiscotti.co.uk/surrey/epsom-ewell

